Call to Action:
Support and Invest in
Women’s Entrepreneurship
Women’s Entrepreneurship:
The Key to Sustainable Business and Development
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Additional Resources








Women’s Empowerment Principles- www.weprinciples.org
Read the WEPs Call to Action on Inclusive Sourcing to learn more on how to source from women
Knowledge Gateway for Women’s Economic Empowerment: learn from and contribute to ongoing discussions
International Labour Organization- Women’s Entrepreneurship Development
World Bank- Women, Business and the Law
International Trade Centre- Women Vendors Exhibition and Forum
UN Global Compact- Encourage women-owned businesses to adopt sustainable business practices

About the Women’s Empowerment Principles
In 2010, the UN Global Compact, in partnership with UN Women, launched the Women’s Empowerment Principles – seven
Principles for business on how to empower women in the workplace marketplace and community. Sub-titled Equality Means
Business, the Principles emphasize the business case for corporate action to promote gender equality and women’s
empowerment and are informed by real-life business practices and input gathered from across the globe. Rather than being
prescriptive or a new initiative to which business is asked to subscribe, the Women’s Empowerment Principles seek to point the
way to best practice by elaborating the gender dimension of good corporate citizenship, the UN Global Compact and
business’ role in sustainable development. As well as being a useful guide for business, it is hoped that Principles will inform other
stakeholders, including governments, in their engagements with business.
The UN Global Compact is the world’s largest voluntary corporate sustainability initiative offering guidance to business on how
align their operations and strategies with ten universally accepted principles in the areas of human rights, labour, environment
and anti-corruption.
UN Women is the UN organization dedicated to gender equality and the empowerment of women. A global champion for
women and girls, UN Women was established to accelerate progress on meeting their needs worldwide
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